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Market Overview

The global enterprise software market reached $685 billion in 2025, growing at a compound
annual growth rate (CAGR) of 11.3% over the past three years. Cloud-native solutions now
represent 67% of new enterprise software purchases, up from 52% in 2023. This shift continues to
accelerate as organizations prioritize flexibility, scalability, and reduced infrastructure overhead.

Key market dynamics shaping our competitive environment:

« Al-powered analytics and automation are now table-stakes features, not differentiators

« Consolidation trend: enterprises reducing vendor count by 30% on average, favoring
platforms over point solutions

« Data sovereignty regulations expanding globally, requiring regional data residency

« Self-service capabilities driving purchasing decisions, with 78% of buyers expecting trial
access

* Average enterprise contract value increased 18% as buyers consolidate onto fewer
platforms
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Competitive Landscape

Our primary competitive set consists of four major players, each with distinct positioning. The

following analysis summarizes market share, strengths, and strategic direction.

AnyCompany
DataCorp
CloudFirst Inc.
InsightWorks

Others

12.4%

18.7%

15.2%

9.8%

43.9%

Unified platform, Al analytics

Legacy enterprise install base

Cloud-native architecture

Vertical specialization

Various

Competitive Analysis: Key Findings

14.2%

6.1%

19.8%

11.4%

8.2%

CloudFirst Inc. represents our most significant competitive threat with their 19.8% growth rate and
strong cloud-native positioning. However, their lack of analytics depth creates an opportunity for
AnyCompany to differentiate through our Al-powered insights capabilities. DataCorp's slowing
growth (6.1%) indicates market share vulnerability as their legacy customers evaluate modern

alternatives.

Our win rates against each competitor in H2 2025:

vs. DataCorp
vs. CloudFirst

vs. InsightWorks

62%

44%

58%
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24%

38%

28%

14%

18%

14%

$285K

$195K

$165K
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Growth Opportunities

1. Al-First Analytics Platform

The market is moving rapidly toward Al-embedded analytics. Organizations expect their Bl
platforms to proactively surface insights rather than requiring manual query construction. Our
investment in natural language interfaces and automated anomaly detection positions us well, but
we must accelerate delivery of predictive capabilities. Estimated addressable market: $42B by
2027.

2. Mid-Market Expansion

Our current customer base skews heavily enterprise (78% of revenue from companies with 5,000+
employees). The mid-market segment (500-5,000 employees) represents a $180B opportunity
where our competitors are weakly positioned. A simplified pricing model and self-service
onboarding could capture significant share. Recommended investment: $25M in product
simplification and channel development.

3. Vertical Solutions

Healthcare, financial services, and manufacturing verticals each represent $50B+ opportunities
where compliance requirements create switching costs that favor established platforms.
Developing industry-specific templates, data models, and compliance frameworks would
strengthen our competitive moat. InsightWorks currently leads in vertical specialization but lacks
our platform breadth.

4. Geographic Expansion in Asia Pacific

Asia Pacific grew 21.8% in FY2025 and is projected to grow 25%+ in FY2026. Japan, South
Korea, and Southeast Asia represent underpenetrated markets where local competition is
fragmented. Our recent data center investments in Tokyo and planned Mumbai expansion provide
the infrastructure foundation. Recommended: dedicated regional sales teams and localized
product experiences.
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Strategic Recommendations

Based on this analysis, the Strategic Planning team recommends the following priorities for
FY2026:

1. Invest $45M in Al/ML capabilities, focusing on predictive analytics and natural language
interaction

2. Launch a mid-market edition with simplified pricing by Q2 2026

3. Develop healthcare and financial services vertical solutions with dedicated teams

4. Expand Asia Pacific sales organization by 40%, with regional leadership in Tokyo and
Singapore
5. Pursue strategic acquisition of a vertical analytics company (budget: $80-120M)

6. Increase R&D; spending from 22% to 26% of revenue to maintain innovation velocity

This analysis is based on publicly available market data, internal sales metrics, and third-party research reports. All
projections represent estimates and should not be treated as guarantees.
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